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The graphic above illustrates a typical and very basic sales funnel that is applicable to nearly 
every business trying to sell a product, idea, or service.  You attract strangers to visit your 
website.  You convert these visitors into leads (people you’ll market directly to who are most 
likely to buy your product).  If you close a sale with a lead, they are then considered to be your 
customer.  If your customer are truly delighted with your product, they will gladly promote 
you to others.  

Left Side Art LLC © 2015 Page �  of �1 10 analytics | marketing | legal

Part 3 // Marketing 
The meat and potatoes to every successful business 

analytics | marketing | legal 

Business Launch for Creatives 

Part 3

From Parts 1 and 2, you know who your customer is, you know what product or service 
you will sell, and you have a website ready to go.  Part 3 is all about marketing your new 
business, using SEO and social media to your advantage, and making sure you protect 

your new business with the right terms and conditions.
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Applying these simple concepts to your marketing model is easier than you think.  You just have 
to know what to do and understand what marketing can do for you: 

Marketing is great for… 

• Turning strangers into customers using an appropriate sales funnel (more on this below!).

• Getting your brand recognized and increasing sales.

• Something you do every day whether you know it or not.  You market yourself each time 
you talk to someone or post something on social media.  You’re marketing your personal 
brand - who you are!  So why not market your business brand?  

Marketing does not have to be… 

• Sleazy and icky by using sales tactics like email spam, cold-calling someone at home, or going 
door-to-door trying to sale your products.

• Intimidating and only for the bold-type personalities.  

• What holds you back from achieving your dreams simply because you don’t know what to 
do.

Read that last bullet again.  Marketing does not have to be what holds you back from 
achieving your dreams simply because you don’t know what to do.  This is what we are 
going to concentrate on now so you know exactly what to do!

• • •

Applying sales funnel marketing methods for your creative business  

Attract Strangers and turn them to Visitors // get people to your site 

1. Find out what people are searching for using Google Keyword search and use these 
keywords in your blog posts (see more info on this in the next section “SEO”). List key 
terms that you think are trending high in your niche:
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1.  _________________________________ 2. _________________________________

3.  _________________________________ 4. _________________________________

5.  _________________________________ 6. _________________________________ 

7.  _________________________________ 8. _________________________________
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2. Post your products, services, and blog posts on social media frequently.  Services like Buffer 
(Twitter, Facebook, Google+, LinkedIn) or BoardBooster for Pinterest can help you 
schedule your posts in advance for free or a very low fee which will save you mounds of 
time.

3. Regularly add new products and/or blog posts to your site to show that you are active.

4. If you are at an art show or business event, hand out business cards with our contact 
information and website address.   

5. Guest post on someone else’s site that is in your niche and that has more traffic than you.  
It never hurts to ask, so send the owner of the site a polite email and see what happens.  
Provide them links to examples of what you have written so they know what you are 
capable of.  If you do guest post, be sure to include a link back to your site to drive more 
traffic.
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Order at least 250 business cards from places like VistaPrint.com.  Your cards should 
clearly illustrate your logo and contact information.

What are some places or events that you have coming up where you start handing out 
business cards?

Look for at least 6 sites that you could guest post.  If you don’t know of any, these 
sites can be found by Googling your keywords to see who is posting information 
similar to what you want to write about.

1.  _________________________________ 2. _________________________________

3.  _________________________________ 4. _________________________________

5.  _________________________________ 6. _________________________________

http://vistaprint.com
http://vistaprint.com
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6. Paid promotions can have a lot of return on your investment if you use them wisely.  
Facebook, Twitter, and Pinterest have 

Convert your Visitors into Leads // entice them with a good sale 

1. There are companies such as LeadPages.net that specialize in creating landing pages that 
have high conversion rates.  A conversion rate is when your visitor turns into a lead.  You 
can create your own version or pay for a service.  Either way, contract your landing page in 
a way that entices people to sign up for your product, or sign-up for your newsletter.

2. Create hype around your next new product or service launch by posting on social media 
and sending newsletters describing what value you were going to provide with this new 
launch.  Start doing this at least two weeks prior to your launch.  Here is what a typical 
hype would look like:
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1. What is your max budget per day?

2. Which platform do you think you could be competitive?  Where are your 
competitors currently advertising?

3. Would would be your goal?  (i.e. more Facebook page likes, more Pinterest repins, 
or more visitors to your site)

1. Create a landing page for your products, services, or for your overall site.

2. Include this landing page in your social media platforms or even in your paid 
promotions.

http://leadpages.net
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Close a sale with a Lead and turn them into a Customer // you’re almost at the finish line 

1. If someone is regularly checking back to your site, they likely have recognized value in 
what you provide.  You can check this by looking at your analytics (returning customer 
rate, bounce rate) or by looking at your MailChimp statistics to see who opens your 
newsletters.  Come back to this step after you read through the SEO & Analytics section.

2. Continue to showcase how you are providing a solution to a need that your customers 
have, how you stand above your competition, and make this message clear!
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1. Start creating hype two weeks before your launch.  Link back to your landing 
page.

2. Send reminders and more details about your product or service the closer you get 
to your launch date.

3. You could create a paid promotion for your launch.

4. Offer freebie bonuses to people who sign-up or purchase early.

5. On the day of the launch, send out another announcement.  If you had people 
sign-up or purchase early, let others know that your product or service is in high 
demand!

1. How well is your site laid out?  Is it extremely clear what value you are providing 
your customers?  

1. What is your returning customer rate?  What is your bounce rate?  What can you 
do to improve these statistics and keep people on your site longer?

2. Is your shop easy to find, have clear product descriptions, and visually appealing?  
These few things can be show stoppers.
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Delight your Customers and get them to Promote you // let them spread the word 

1. Your customers can be your biggest promoters.  If they are happy with their purchase, give 
them a way to make a positive comment on your site.  If they were not happy with their 
purchase, then find out why.  This could lead to improvements to your product or service 
so that others will purchase in the future.

2. A little incentive goes a long way.  If your customer are going to tell their friends about 
your products, then give them a little reward for doing so.  This could be as simple as a 
discount on their next purchase for every person they refer.  Or, you could set up an 
affiliate program so they get a percentage for every product they refer back to you that 
turns into a successful sale. ShareASale.com and ImpactRadius.com offer these services.
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1. Follow up with your customers on their purchase.  Were they happy?  If so, see if 
you can get a testimonial from them to post on your site.  If not, find a way to 
improve your products.

1. What incentive do you give your customers for spreading the word about your 
products and services?

http://shareasale.com
http://impactradius.com
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A degree in statistics is not necessary to have when it comes to understanding your analytics.  
Google, Pinterest, and Twitter are great examples of how easy it can be to view how many people 
are coming to your site each day and from what platforms.  

When you want to know more about a subject, you go to Google and type in a few words, right?  
The sites that pop up on the first page are ranking highest for those specific words.  You want 
your site to be as close to number one as possible!  

To get there, you use specific key words throughout your site and blog posts.

1. Find what key phrases are being used in your niche.  You can use  Long-Tail Pro, Google 
Trends, and social media conversations (#tags).

2. Use these key phrases in the content throughout your site including: home page, about page, 
photo descriptions, blog post content, titles to your blog posts, blog post URLs, and blog 
post meta descriptions (short excerpt that appears in Google searches).  
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Part 3 // SEO & Analytics 
The numbers tell the story

List some phrases that are ranking high in your niche.

1.  _________________________________ 2. _________________________________

3.  _________________________________ 4. _________________________________

5.  _________________________________ 6. ________________________________

http://1ae507j7zyg3dg-cmxkgcovo07.hop.clickbank.net
https://www.google.com/trends/


Business Launch for Creatives // Part 3 analytics | marketing | legal

3. Check your analytics in Google, Pinterest, and other platforms regularly.  If most of your 
traffic comes from Pinterest, then you know where to focus your marketing. 

And you thought life couldn’t get more boring than looking at analytics.  Sorry, there’s one more 
thing we have to get out of the way.  Creating legal descriptions for your business is probably not 
what you really look forward to doing, but they can protect you and your business from legal 
issues.

Terms 

The minimum you should probably have on your site is a good set of Terms and Conditions and a 
Privacy Policy.  I went through RocketLawyer for my Terms and Conditions, and Privacy Policy.

Terms and Conditions should include at a minimum:

1. Detailing what is or is not permitted to be done with the content you provide on your site 
(use of intellectual property)

2. Liability disclaimers

3. How you protect customer accounts created on your site 

4. How you protect your customer information

5. Indemnification, arbitration, class action waivers

For more information, go to Protect Your Business with the Right Terms & Conditions.
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Part 3 // Legal 
DO NOT SKIP THIS PART

 Note: This is not legal advice, but merely my opinion.

http://leftsideart.com/terms-and-conditions
http://leftsideart.com/privacy-policy
http://leftsideart.com/blog-3/category/terms-conditions-contract-for-creative-businesses
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Incorporation 

You may also want to consider becoming a legal entity (LLC, S-Corp, etc.).  To do this, you will 
first have to obtain your EIN.  Your EIN is your tax ID number that you’ll need for your taxes 
and business bank account.  Since I went through RocketLawyer, most of this was already done 
for me.

Here’s what becoming incorporated cost me:

• Rocket Lawyer monthly fee $39.99 (I also got my terms and privacy policy with this fee)

• LLC $125

• EIN, Tax ID number $60

• Process fee $49.95

For more information, go to Business Structure Know-How for Creative Entrepreneurs and 
Should You Trust an Online Lawyer.
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1. Go to RocketLawyer and apply for your corporation.  

2. After you receive your paperwork, get your EIN from the IRS: www.irs.gov and 
type in "EIN" in the search box.

http://leftsideart.com/blog-3/business/business-structure
http://leftsideart.com/blog-3/business/online-lawyer
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You’re done!! Congrats! Woot-woot! Cartwheels and Lollipops!   

By completing all 3 parts of this series, Business Launch for Creatives, you 
now have a clear understanding of your business focus, you have a fully 
developed online platform to sell your products, and you know how to 
market your business.

This series was long and detailed, but it is worth it.  So congrats on making it 
through!  You now know more about your business than most folks, and that’s 
a powerful feeling.
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Part 3 // Conclusion 
Let’s summarize what you’ve learned 


